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1. Description, purpose and estimated value of the contract

In connection with the information policy of the European Parliament, European Parliament
Information Office in Poland (hereinafter EPIO) plans to order the development of the concept,
production and broadcasting of a series of radio programs.

The programs should address the role and place of EP in the system of the European Union
institutions, to report on its work, particularly plenary sessions, presenting, among others, the
position of Polish MEPs and their political groups and inform about the activities of the
European Parliament Information Office in Warsaw.

The programs are primarily aimed at enhancing knowledge on the legislative work of the
European Parliament and awareness of the impact of decisions taken by the EP on the daily
lives of EU citizens. The programs should also increase the interest of the European Parliament
Information Office in Poland websites: www.europarl.pl, and EPIO profiles on Facebook:
www.facebook.com/epwarszawa and Twitter: https://twitter.com/pe_polska.

2. Description of the principal tasks of the Contractor

2.1. The content of broadcasts

The tasks of the Contractor are as follows: development of the concept, production and
broadcasting of series of programs, minimum of 3 minutes each program, informing about the
current activities of the European Parliament including:

- current and/or planned legislative work;

- activity of the Polish MEPs and their political groups;

- EPIO’s activities (events organized by EPIO during the year in Warsaw and outside Warsaw);

- general information about the European Parliament highlighting its importance and impact on
the lives of Polish citizens.

The programs should be directly related to the key topics discussed during the session or during
an event organized by the EP or EPIO. In case of events organized by EPIO in Warsaw and in
other cities, the Contractor will prepare a short brief of public events and press conferences.
The program should include interviews with MEP's prepared by the reporters or
correspondents.

The subject and the content of each program should be consulted with EPIO before
broadcasting. The programs should be produced after the approval of their scenarios by EPIO.

2.2. Quizzes

An integral part of the program should be a quiz based on the information given in the in the
first part of the program.

The Contractor should provide prizes for the winners of quizzes and EPIO will provide the
information and promotional materials. The Contractor will also prepare the regulation of the
quiz, maintain contacts with the winners and provide them the prizes.

2.3. Showtime broadcast

The programs should be broadcasted on Thursdays, Fridays, or Mondays, after the news in the
interval between 7:00 and 9:30.
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The first year European Parliament is planning to order 52 programs. However no a fixed
amount of programes per year or over four years can be guaranteed as an order from the EP.

The programs should be broadcasted in the time slot close to the news, on the full hour or half-
hour.

In exceptional circumstances (such as national holidays, breaks in the work of the EP during
Christmas/Easter, as well as unforeseen situations) the day of broadcasting may be different
than Thursday, Friday or Monday, unless the EPIO approved it.

2.4. Format of program

The Contractor must ensure the attractiveness of programs through the use of various forms of
radio transmission, for example: news read by one or more speakers, recorded interviews, live
inputs, mini-reports, etc.

Presented topics should be commented by MEPs, maintaining the political balance that reflects
the representation in the European Parliament, in particular the Polish delegation in the EP.

The following statement will be added after each program: "This program is financed by the
European Parliament".

The program should begin and end with a specific jingle enabling audience to associate the
program with the EP.

2.5. Spots

Spots promoting the program (duration at least 20 seconds) should be issued at least ten times
in the week before the broadcast in the hours approved by EPIO, along with the information
that the program was prepared in cooperation with the European Parliament Information Office
in Poland.

2.6. Archival Programs and Social Media

Archival programs should be available for listeners on the website of the Contractor and
presented in an attractive form using visual identification of the EP and photographs.

EPIO will provide the logo to ensure proper graphical image of the EP.

The contractor will also promote the programs in the social media: Facebook and Twitter
profiles carried out by the radio station.

3. Team and Project Management

The project team should consist of a project leader and at least two other collaborators. The
project leader is responsible for the implementation of the project and she/he is also a contact
person for EPIO. The project leader must have at least five years certificated experience in the
field covered by the tender. The other two members of the team should have at least two years'
experience.

The tenderers should describe in detail the organization of the team and the distribution of tasks
among its members. The CVs of the members of the team should be submitted to document
their experience.
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Speakers involved in the project should have at least two years' experience in this field.

The offer should also contain a timetable for the proposed radio campaign at all stages of its
implementation.

4. Technical reports

The Contractor should prepare technical reports containing detailed statistics and the evaluation
of the reached audience and the number of visits on the site in case of programs available on
the website.

The report should also provide a complete list of programs and topics with a brief description
of the content and the participation of MEP’s.

Reports should be drafted once a quarter and sent to the EPIO in the electronic format to the
following address: epwarszawa@europarl.europa.eu. Apart of the report, the Contractor will
send to the EPIO a CD with recorded programs covering the respective period.

In the offer the Contractor should provide detailed information about the method used to
evaluate the effectiveness of the campaign.

5. Copyright - intellectual or industrial property rights

All the materials produced and related rights, including copyright and other intellectual or
industrial property rights, resulting in the execution of this agreement, belong exclusively to the
European Parliament, which may use it, publish, transmit, transfer or change, without
geographical or other nature restriction, subject to the provisions of the intellectual or industrial
property rights existing before the sign of the contract.

In case such rights exist before the conclusion of the contract, the Contractor shall provide to
the European Parliament all relevant information concerning ownership, copyright and terms of
use of relevant source material.

6. The technical offer

In the technical offer the tenderer should describe in detail how he intends to achieve the
objectives of the information campaign. The description should be divided into chapters or
organized in such way to ensure that the content of the technical offer meets the requirements
of this contract.

The technical offer should include a sample scenario of the information campaign promoting
the EP' Sakharov' Prize. The scenario should provide such elements as the description of the
approach, concept, advertising tools, graphics, the timetable and the method of evaluation.


